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About NTEX Interviews
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The Value of Conducting N1EX Interviews
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The Value of Conducting N1EX Interviews
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Who should we interview?
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Survey Results &
Analysis Report
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Survey Results & Analysis Report
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About Us

COLGROMX &1t (s nO)

https://www.colgro.jp/

| =xmE

IDI & ANALYSIS | N1 INTERVIEW (CX/EX) / MODELING / CONCEPT ARCHITECT
CX | MARKETING / BRANDING / UX DESIGN
HR | EX DESIGN / HR PLANNING & DESIGN

| PRtz
T277-0871 FERMHHES178-4

| TEL / E-mai

050-3708-5051
contact@colgro.jp
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